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Atlas Institute, Digital Insights, The Combined Impacts of Search and 
Display Advertising, April 2006

Cunniff, Tom, Radical Common Sense, Old vs. New Media: The Future is a 
Feedback Loop (Web log comment)
http://www.jackmyers.com/commentary/tom-cunniff

Jupiter Research/iProspect 2007 Study
http://1.bp.blogspot.com/_ND3Ib0B6VyM/S6kHjchA5iI/AAAAAAAAALg/
zhOKDTLv7Pw/s1600-h/whitepaper_63.jpg

Nielsen 3-Screen Report, 4th Quarter 2009
http://blog.nielsen.com/nielsenwire/online_mobile/three-screen-report-q409/
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Penna Powers Brian Haynes is a fully-integrated Advertising, Public Relations, Interactive 

and Public Involvement fi rm. For 25 years we’ve been renowned for solving problems 

through smart, strategic thinking, powerful creative and appropriate media and marketing 

tools, with an emphasis on strong, quantifi able results. And while all the awards are nice 

(our lobby’s lousy with statuettes) that’s not where we hang our hats. The only thing that 

really matters at the end of the day is our clients’ success. Okay, that and our Emmy.®

tO LEArN MOrE, cALL chUck PENNA At 801.487.4800 
AND sEE IF YOU cAN gEt A LUNch OUt OF hIM.


